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Beyond the Bouquet

YOUR TARGETING FORMULA FOR MOTHER’S DAY 2026
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There is a science to first-party data targeting
The formula is simple:

Target intent, not demographics

The Mother’s Day Collective

Start with a verified base of home, retail and gift buyers.
Use these first-party data audiences to deliver immediate scale with real purchase intent.
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Health, beauty  Online essentials Retail & Home, Lifestyle Shoppers Home, kids & Homemakers Home & Yoga & pilates Health,
& baby shoppers fashion & Personal Care  across flower & babies household education &

gift categories services
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Deep dive into relevant personas

Which vertical do you want to reach?

Align your targeting to what you’re actually selling.
We’ve built three specific persona collections to make it easier:
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The Experience Seekers

Verified cosmetics, fragrance, High-net-worth signals, jewellery The planners booking flights,
spa and beauty spenders buyers and premium fashionistas hotels, and dining experiences
Hair & beauty Luxury beauty  Luxury fragrance Luxury fragrance  Luxury beauty Jewellery Guests & Users in all Restaurants, food &
browsers shoppers shoppers shoppers shoppers shoppers enquirers regions drink purchases

Makeup Skincare Beauty Luxury hotel Browsers of high Residential High-intent Food, lifestyle & Music,
browsers shoppers enthusiasts guests price items listing viewers travellers ~ wellness entertainment &
R30k+ R8m+ ticketholders festival ticketholders
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Beauty Health & Beauty & Shoppers across Shoppers across  Ticket buyers
wellness personal care categories categories across categories
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THE POWER MOVE

Combine signals to amplify your reach
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1 & 2 -
The Beauty Lovers = m the Luxe Ladies ! ;\ The Experience Seekers
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Luxury hotel guests @ High-intent travellers s  Style & travel

| £

s FOOd, lifestyle & wellness ##~~ Skincare shoppers Health & wellness

e GONsumMer goods & lifestyle #s  Electronics, cameras & optics bash Jewellery shoppers

The most powerful targeting approach is booking multiple audiences or
layering across verticals to capture the "multi-signal” shopper.

Special Offer:

Book 3+ Mother’s Day audiences through the ,,
Marketplace and unlock an exclusive audience
rate from now until May 20th.

Mother’s Day Audiences are now live in the
Flow Audience Marketplace

Book now

www.flowplatform.com



https://flowplatform.com/
https://flowplatform.com/
https://flowplatform.com/
https://www.linkedin.com/company/the-flow-platform/posts/?feedView=all
https://www.instagram.com/flowplatformcom/?hl=en
https://www.facebook.com/flowplatformcom
https://marketplace.flowplatform.com/shop/?filters=1&season=mothers-day



